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Why Measu ring Digital Trade Policies
E-Commerce Matters

MSME Digitalisation
1 Rapid digitalisation transforming business operations
and trade
2 E-commerce: major driver of productivity & digital Taxation & Consumer Protection

economy growth

3 Policymakers need reliable statistics for evidence-
based decisions

Cross-Border Digital Trade
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PERFORMANCE OF DIGITAL ECONOMY

23.4% of cDP 2024

D
‘ Rapid Sector Expansion

Source: ICTSA 2024, DOSM

SME DIGITAL PARTICIPATION

g 2,425,874 establishments
- adopting e-commerce

o

Source: NESR Dashboard
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£ Malaysia’s Digital Economy Landscape MALAYSIA

SIUMIBER: Olnie
IN THE WORLD

EXPANDING DIGITAL ECOSYSTEM

Online Platforms
H
£ Digital Payments
%-ﬁ% Logistics & Delivery

POLICY DRIVERS

e MyDIGITAL ¢ Industry4AWRD  JENDELA
e National E-Commerce Strategic Roadmap (NESR)
* New Industrial Master Plan (NIMP) 2030

* Malaysia 4IR Policy
» National Cyber Security Policy (NCSP) 2020

y 4 ®
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Malaysia’s Digital Statistical Journey @vsm
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+ ICT Satellite Account (ICTSA) + ICTSA 2005-2012 + ICTHS supporting . |CTSA 2014: National + ICTEC is an input
+ Digital Malaysia Lab + Development of ICT Use and indicator for ICTSA since  E_Gommerce Council (NECC) to ICTSA
. Digital Malaysia Masterplan Access by Individuals and ) 20(1:‘(‘) o ree o « ICTEC 2014 Internal Circulation + Began in 2015
. “ - . i i and Conducted
MSC Implementation Council Households Survey (ICTHS) Households/ Individual ICTHS 2014 Published to Public Bionnially

P --©--@-

| e = 1
Malaysia PlanI
+ ICTSA Workshop with Australian ICTSA 2005-2013 © ICTSA 2015 I
Bureau of Statistics +  Development of Pilot Survey on *  Economic Census 2016
- ICTSA 2005 & 2010 Usage of ICT and E-Commerce by (Embedded ICTEC) l
Establishment (ICTEC) + ICTHS 2015 -
ICTHS & ICTSA 2023
E-Commerce Parameter based on - ICTSA 2019 E-Commerce by Economic ° ICTSA 2016
EC 2023 + ICTSA 2021 Sectors + E-Commerce Pargmeter
Quarterly E-Commerce * ICTHS 2021 « National Digital Economy and Fourth based on Economic Census
Income (Q4 2023, Q1-Q3 2024)  * Quarterly E-Commerce Industrial Revolution (4IR) Council (EC) 2016 I
MDE 2024 Income Q1-Q4, 2022 ICTHS 2019 * 12th Malaysia Plan on Digital l
Economy
l

@"@ "@'M;;:Ep.a@""@'"@""'@

« ICTHS 2024 : :g:g gggg + ICTEC & ICTHS 2020 + Malaysia Digital Economy - Research on Digital
+ ICTEC 2024 . Quarterly E-Commerce * Quarterly E-Commerce Income (MDE) 2018 Economy
* Quarterly E-Commerce oo (YQ 4 2002, Q1.Q3 2023) 2203, 2021 » ICTSA & ICTHS 2018 - ICTSA 2017
Income (Q4 2024, Q1-Q3 2025) y £022, - MyDigital Malaysia - ICTEC 2018 Published to Public + ICTHS 2017 (Annually)
- ICTSA 2022
- ICTSA 2024 MDE 2025 - ICTSA 2020

+ MDE 2025

+ MDE 2021 °
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How Malaysia Defines E-Commerce
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===  Framework and Definition of E-Commerce MALAYSIA
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WTO Work Programme on Electronic Commerce

Definition (1998)

“The production, distribution, marketing, sale or delivery of goods and services by electronic means”

EEEEEEEEEEEEEN,

E-commerce
Definition of measurement purpose (OECD, 2009)

Digital Trade
Handbook on Measuring Digital Trade IMF, OECD,
UNCTAD and WTO, 2023

“The sale or purchase of a good and service, conducted over
computer networks by methods specifically designed for the
purpose of receiving or placing orders”

“All international trade that is digitally ordered and/or digitally
delivered”

Domestic e-commerce

Digitally ordered trade =

International e-commerce Digital delivered trade

“The domestic sale or purchase Notes.
; The nature of transaction: L .
over computer networks A T "
e E eFE:ifi cally designe g for o I e G e good or service, conducted over computer delivered remoted over computer networks
Veles networks by methods specifically designed
the purpos_e of receiving or “ Digitally dellvert_ad _(e.g. softw_are, for the purpose of receiving or pIacing orders”
pnlacing orders” e-b_ooks, _audlo-wsual services
delivered online) .
. . International transactions that are both
" Involves goods & services

. digitally ordered and digitally delivered



DOSM Data Sources for Measuring
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by Methodology of Survey / Census
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1. UPDATING FRAME 2. CONSTRUCT QUESTIONNAIRE 3. DATA COLLECTION
Duration: Mode of Data Collection
Census: 6 month + Self administered
Sample: continuous (e-Census/e-Survey)

* Mail Post

Source: « Face-to-Face Interview
Malaysia Statistical Businesses * Paper and Pen Interview (PAPI)
Register (MSBR) » Computer Assisted Personal Interview
Administrative data (CAPI)

» Computer Assisted Telephone
Interview (CATI)

Y
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OPEN DATA INVENTORY
MALAYSIA
MUMIBEL Oz
IN THE WORLD

4. DATA PROCESSING

* Online Data Entry (ODE)

« Offline Data Entry

 Intelligent Character
Recognition (ICR)



by Surveys/Censuses, Publications & Dissemination
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1. Surveys/Censuses

" Monthly Wholesale & Retail Trade )
L (2026) )

Monthly Manufacturing (2026)

Quarterly Services Survey (2025)

Quarterly Construction Survey (2025)

(ICT Use and Access by Individuals and )
Households Survey (2024)

.

( Survey on Usage of ICT and )
E-Commerce by Establishment

L (2018, 2020, 2022, 2024, 2025) )

( Annual Economic Survey )

L (2018, 2020 & 2022) )

Wholesale and Retail Census (2019)

-
\

Economic Census (2016, 2023, 2026)

2. Publication

Quarterly E-Commerce
Performance

C

ICT Use and Access by
Individuals and Household

C

Establishment

Annual Economic Statistics
(ICT Sector)

C

Wholesale and Retail Census

C

Economic Census

C

ICT Satellite Account

Malaysia Digital Economy

Usage of ICT & E-Commerce by>
)

@ gzho!

OPEN DATA INVENTORV
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3. Dissemination

waw.dosm.gov.my)

o ﬂ . ﬂ M OpenDOSM

@StatsMalaysia

= . (111

PENGGUNAAN

ICT & E-DAGANG
OLEH PERTUBUHAN
VAT

2024

I EKONOMI
DIGITAL
MALAYSIA

LADON N SURYER
ME0NNAAN DAM GAPAINR 16T
mumunumnuﬂu

PERANGKAAN

PERKHIDMATAN
SUKU TAHUNAN
DT YA AT

2025

UKL TAHUNKETION
THRIEAFTEY
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Sulit selepas data disi
Confidential when filled with data
Sila buat satu salinan untuk rekod tuan
Please make a copy for your record

ICTEC 41

TAHUN RUJUKAN 2024
REFERENCE YEAR 2024

JABATAN PERANGKAAN MALAYSIA
DEPARTMENT OF STATISTICS, MALAYSIA
www.dosm.gov.my
SURVEI E-DAGANG TAHUNAN 2025
ANNUAL E-COMMERCE SURVEY 2025

Sila kembalikan soal selidik dalam masa 30 hari KEGUNAAN PEJABAT / OFFICE USE
Please return the questionnaire within 30 days T

s N ]

-
PENGAKUAN / DECLARATION:

Nama portubuhan dan alamat pos.
Name of establishment and postal address

e-dagang dalam perniagaan. Maklumat daipada survel ini diperiukan oleh kerajaan untuk mengukur prestasi penggunaan ICT dan ekonomi digital
c. Mamat yang umput dlah ekt peruiukan bowsh Ak Paranghasn 1965 Disemak 1569 Seeyen o Sowah At manghendo

mana-mana pertubuhan yang beroperasi di Malaysia untuk memberikan imat sebenar atau anggaran terbaik kepada Jabatan. Mengikut Akta ini,
Kandungan soal sellik pertubuhan ! individu yang diterima adalah 'SULT dan tdak bojoh dihebaskan kepads ‘sesiapa atau mana-mana institusi di
luar Jabatan ini. Sementara itu, Seksyen 7 di bawah menyatakan
maklumat yang diperlukan.

d. Tuan diminta melaporkan butir seperti tercatat di atas yang lengkap ke
Jabatan ini.

o ini 2024, sila 1.3.1 sahaja ke Jabatan ini.

a Survey 2025 year zom

b The Sege o T o The this survey

used by the mmmmmsmmuwwcrumm digial
. The informaton s gathered under the provisins of the Statistics Act 1965 Roveed1080) Secton & of i Act ocuires af estabishmerts operating in Malaysia to

provide
leuawm:amymarnmnmmmmumm Meanwhile, Section 7 under the same Act provides a penalty should the respondent failed fo
fumish the required information.

[ stated
e yoar 2024, please return wmm.mwmmb-m

>

DATO: 621 DR MOHD UZIR MANIOIN
A KAWAN MALAYSIA Tarikh / Date
CHIEF STATISTICIAN, MALAYSIA

Nama
Name
Jawatan  :
Desgnation
Telefon
sucplmun.umumﬂm topat Telephone
amend if the above postal adaress is incorrect S
Sila lengkap dan kembalikan soal selidik ini kepada: Fax No.
Please complete and retun this questionnaire o: Emel
Email
Dengan
lengkap dan
o ebecnot pusicyam, s ckiait mammundmmwmww.f
s arguklos houoe ook
No. Tel / Tel. No.
No. Faks / Fax. No.
Emel / Email
J
( MAKLUMAN AM / GENERAL INFORMATION )
( N
a. Jabatan Tahunan 2025 (bagi tahun rujukan 2024).
b. Tujuan utama ialah untuk mengumpul maklumat yang komprehensif dan terkini bagi pertubuhan yang menggunakan ICT dan menjalankan aktiviti

J

Kerjasama tuan dalam menjayakan banci ini amatiah dihargai / Your cooperation in ensuring the success of this census is very much appreciated

)

Soal solidik ini
Sila JANGAN LIPAT, gunakan pen bulat HITAM semasa melengkapkan soal selidik ini.

(inteliger
Please DONOT FOLD, use BLACK bl penwhen completing this questionnaire.

N

wew.dosm.gov.my. Write neatly within the boxes using CAP/ZAL LETTER or mark (X) in the appropriate box.

)

Questionnaire on Digital Economy Module

Digital Economy Module

.@ A

OPEN DATA INVENTORY

M LAYSIA
MUMIBEL Oz
IN THE WORLD

L

25 questions

= |CT Usage: 11 questions

= E-commerce: 14 questions

ICT Usage

= Computer
= |nternet
= Web presence

E-commerce

= Type of market
= Type of customer




S z H StatsMalaysia
DEPARTMENT OF STATISTICE MALAYSIA Q u eStI O n n a I re (Co n t " ) www.DOSM.gov.my
1. ICT Usage
A. Computer Usage
5.1 | Adakah pertubuhan ini menggunakan komputer dalam mengendalikan perniagaan?
Did this establishment use computers in running a business?
310001
(' Nota / Note:
' Ya/ Yes Komputer termasuk komputer peribadi, komputer mudah alih (cth. komputer riba), tablet dan peranti mudah
alih yang lain seperti telefon pintar
Computer includes personal computer, portable computer (e.g. laptop), tablet and other portable devices such as
2 Tidak / No -
. riphone

B. Internet Usage

( Jika TIDAK, sila ke soalan 5.3
kII NO, please go to question 5.3

5.3 | Adakah pertubuhan ini menggunakan internet untuk tujuan perniagaan?
Did this establishment use the internet for business purposes?

310003
1

Ya/ Yes

Tidak / No

—_——
Nota / Note:

Internet yang boleh diakses oleh komputer dan peranti yang lain (cth. telefon mudah alih, telefon pintar dsb.)
\Im«nolcanboaooossbyconvpumandodmdovioo(o.g. mobile phone, smart phone efc.)

( Jika TIDAK, sila ke soalan 5.10
\_/f NO, Please go to question 5.10
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.. _ Questionnaire (cont.)

DEPARTMENT OF STATISTICS MALAYSIA

1. ICT Usage

C. Web Presence

5.8 | Adakah pertubuhan ini mempunyai wed presence?
Did this establishment have a web presence?

310017
1 E] Ya/ Yes 2 D Tidak / No

Jika “YA" sila tanda (X) jenis iwed preseoncepertubuhan ini. (Boleh pilih lebih daripada satu)

If “YES" please mark (X) type of web presence of this establishment. (May choose more than one) 3100

(a) Laman web kepunyaan pertubuhan ini 18
Website owned by this establishment

(b) Laman web di entiti lain 19 D
Presence on another entity’s website

(c) Media sosial (cth. Facebook, Instagram, Twitter, YouTube, TikTok) 20 [:]
Social media (e.g. Facebook, Instagram, Twitter, YouTube, TikTok)

(d) E-Pasaran (cth. Shopee, Lazada, Zalora, Amazon) 83 D
E-Marketplace (e.g. Shopee, Lazada, Zalora, Amazon)

,
Nota / Note:

Termasuk: Laman web, /Zame page atau wujud di laman pihak ketiga yang mana perniagaan ini mempunyai penguasaan yang kuat
di atas kandungan dalam laman tersebut
Tidak termasuk: Jika ia wujud di dalam on/ine direc/ory dan mengiklan di laman pihak ketiga

Includes: Websites, home page or presence on a third party’s site where this business has substantial control over the content of the pages
Excludes: Inclusion in an online directory and advertising on a third party’s site




Questionnaire (cont.)

DEPARTMENT OF STATISTICS MALAYSIA

A. Income of e-commerce

6.5 Sila nyatakan anggaran peratusan jumlah pendapatan yang diterima daripada jualan barangan
atau perkhidmatan menggunakan e-dagang
Please indicate an estimate of the percentage of total income that receive orders from sales of goods
or services via e-commerce

3100

(%)

Nota / Note:
Bagi pesanan internet yang diterima bagi pihak organisasi lain, sila lapor hanya yuran atau komisen yang diterima
For intemet orders received on behalf of other organisations, include only fees or commissions earned

B. Expenditure of e-commerce

6.11 Sila nyatakan anggaran peratusan jumlah perbelanjaan melalui pembelian barangan
atau perkhidmatan menggunakan e-dagang
Please indicate an estimate percentage of total expenditure for purchases of goods
or services via e-commerce

3100

(%)

StatsMalaysia
www.DOSM.gov.my
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=2 Questionnaire (cont.)

DEPARTMENT OF STATISTICS MALAYSIA

2.1 E-Commerce Income

1.Income of e-commerce by type of market

6.7 Sila nyatakan peratusan pendapatan e-dagang mengikut jenis pelanggan
Please indicate the percentage of e-commerce income by type of customers

(a) Perniagaan lain / Other businesses

B28B Perniagaan kepada Perniagaan 51 (%)
Business to Business

(b) Pengguna individu / Individual consumers

g2c  Perniagaan kepada Pengguna 52 (%)
Business to Consumers

(c) Kerajaan dan organisasi bukan perniagaan lain
Government and other non-business organisations

g2g Perniagaan kepada Kerajaan
Business to Government

JUMLAH
TOTAL 11010)™

2. Income of e-commerce by type of customers

3100

53 (%)

6.8 Sila nyatakan peratusan pendapatan e-dagang mengikut jenis pasaran

Please indicate the percentage of e-commerce income by type of market 3100
(a) Tempatan 54 (%)
Domestic
(b) Antarabangsa 55 (%)
International
Nota / Note:
JUMLAH Jika peratusan penda n antarabangsa e-dag diisi, sila ke soalan 6.9
TOTAL [Ifmo?ecmmgoo!e-cgn?mmm income & filed, please go fo question 6.9 J 10 0o
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DEPARTMENT OF STATISTICS MALAYSIA

Questionnaire (cont.)

2.1 E-Commerce Expenditure

1. Expenditure of e-commerce by type of market

6.12 Sila nyatakan peratusan perbelanjaan e-dagang mengikut jenis pelanggan
Please indicate the percentage of e-commerce expenditure by type of customers

(a) Perniagaan lain / Other businesses

g2 Perniagaan kepada Perniagaan
Business to Business

(b) Pengguna individu / Individual consumers

Perniagaan kepada Pengguna
B2C
Business to Consumers

(c) Kerajaan dan organisasi bukan perniagaan lain
Government and other non-business organisations

B2G Perniagaan kepada Kerajaan
Business to Government

JUMLAH
TOTAL

2. Expenditure of e-commerce by type of customers

6.13 Sila nyatakan peratusan perbelanjaan e-dagang mengikut jenis pasaran
Please indicate the percentage of e-commerce expenditure by type of market

(a) Tempatan
Domestic

(b) Antarabangsa
International

JUMLAH
TOTAL

Nota / Note:

Jika peratusan perbelanjaan antarabangsa e-dagang diisi, sila ke soalan 6.14
If the percentage of e-commerce interational expenditure is filled, please go to question 6.14

67

69

3100

1700
3100

1700

(%)

(%)

(%)

(%)

(%)

(%)

(%)

HaHE
StatsMalaysia
www.DOSM.gov.my
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T REP OINE
BED =
DEPARTMENT OF STATISTICS MALAYSIA ‘J“%—Eﬁ ‘—A‘,L"bkils‘l"
m n o |8 Vi) o BAHAGIAN E: EKONOMI DIGITAL
. BTN coumc T8 &3 PART E: DIGITAL ECONOMY
S SULIT SELEPAS DATA DiSI SURVE| PERDAGANGAN BORONG & RUNCIT BULANAN
(CONFIDENTIAL WHEN FILLED WITH DATA MONTMLY SURVEY OF WHOLESALE & RETAL TRADE
(PR 5.1 Adakah tuan (jualan / platform e-dagang?
’“Zﬂi%’f@"é’ﬂg@ 32';‘5&%2’;‘" L - B BE Does your establishment conduct any ions (sales /, ?
‘SUKU TAHUN KETIGA 2025 — — e R T T
THIRD QUARTER 2025 4 N\ F1501 I:I Yal Yes F1502 D Tidak / No
O — SUKU TAHUN KEDUA 2025 / SECOND QUARTER 2025 SUKU TAHUN KETIGA 2025 / THIRD QUARTER 2025
[ —— e 1 April - 30 Jun 2025 1 Julai - 30 September 2025
b Ly
April Mei Jun Julai Ogos September
5.2 Jumlah peratus pendapatan yang diperoleh melalui
transaksi e-dagang. % % % % % %
- et IT""” percentage of income  through Fi514a F1514b Fi514c Fi515a F1515b F1515¢
ot o) S o ik Lo e A o S Lo e S i . e - [ ransactions.
= == s i o
e vt ey P a1 8 e o s P e 4 G Gk P et
s g T A
— 53
e e e 2 s - s Jumlah peratus perbelanjaan melalui transaksi e-dagang. | i | %I | @ | | %| | %| | % |
s i —r— Total of it through
— s transactions. F1516a F1516b F1516c F1517a F1517b F1517¢
e v o St A 16 P - 10, St ot Sttt
ey oo Penpatumn | Dvcwstcr )
—

Pintzoze P, [rnTer—— -
TARNRUIORNES | | | oo o sansics aucars conmoeNTAL WHeN LD W ATA
7 Rrehnce vean .
R o 5 — ot

- o — R [ R e

B e seiED
D e oEPaRTUENT OF STATSTCS MaLAYSA | KOBMSCT 10101 | PENYIASATAN PEMBINAAN SUKU TAHUNAN
— ) SUKU TAHUN 3,2025

QUARTERLY CONSTRUCTION SURVEY
QUARTER 3, 2025

Uuuy

[ —————
ot

e TEE Monthly Survey Monthly

Quarterly

—— — : uarterly Surve :
R R of Wholesale & Manufacturing Q Y y Construction
. of Services
Retail Trade Survey Survey
e b D ”
B e N Digital Economy Module
i ~ = - : 3 questlons e-commerce
=EESEET ahd— e — ]

(transaction, income and expenditure)

e T o e o I o 1 o I o | T o o ot e




Key Findings on E-Commerce in
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Usage of Computer, Internet and Web Presence, 2022 and 2023 Top 3 Purpose of Internet Usage by

Establlshments, 2022 and 2023
95.9% 96.6% 933% 94.0% = eeeeeemeeeeeeeeeeeemeeeeeeeeeeee e e e e e m e m . —————
71.4% 72.7%
r\
’ e B s
COMPUTER INTERNET PRESENCE
YoY:0.7% YoY: 0.7% YoY: 1.3%
2022 2023 2022 2023 2022 2023 zggg gg.;:f; gggg g;_;zﬁ,
. (v} . (]
Types of Web Presence Ownership and Internet Access, 2022 _ . _ )
and 2023 Sending or receiving e-mail Internet banking

WEBSITE ON
OTHER
ENTITIES

OWNED

Types of Internet Access

WEBSITE

92.3% 93.0%

57.29% 35.7% 77.9% 78.8% 45 g0, 75.0%
2022: 55.2% 2022: 34.0%
2023 82.4%
Total Web Presence 2022 81.6%
SOCIAL E-MARKET
. MEDIA PLACE 2022 2023 2022 2023 2022 2023

Getting information about goods or services
79.1% 43.8%

Fixed Broadband Mobile Fixed Broadband
2022: 78.0% 2022: 39.6% Ixed Broadban Broadband 2 Mobile
Broadband

Y @
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1. Income

2023: RM1,184.1.2b Z
Types of Market 2022: RM1,126.9b @5.1%

6 @4.9% @6 3% .‘. L @39% . 2

g 2023: RM1,053.0b 2023: RM131.1b 2023: RM817.8b 2023: RM336.6b 2023: RM30.4b
2022: RM1,003.5b 2022: RM123.4b ' 2022: RM786.5b 2022: RM312.6b

2022: RM27.8b

2. Expenditure

2023: RM571.4b @6.5%

Types of Market 2022: RM531.6b

Types of Customer
@ Q7.4% @8 9% w2 @2.6% - @281%7 & @ 33.6%
2023: RM530.6b 2023: RM40.8b | 2023: RM443.4b 2023: RM112.6b 2023: RM15.4b
: ' ' 2022: RM37.50 | 2022: RM432.2b 2022: RM87.9b 2022: RM11.1b

@ Annual growth rate

g4 @
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~ CONTRIBUTION ICT
TO ECONOMY

CONTRIBUTION GROSS
VALUE ADDED OF ICT
INDUSTRY (GVAICT)

RM268.7 billion
2023: RM2535.2 billion

13.9%

2023: 14.0%

RM451.3 billion
2023: RM429.3 billion

23.4%

2023: 23.5%

CONTRIBUTION OF
E-COMMERCE

RM258.2 billion
2023: RM246.6 billion

13.4%

2023: 13.5%

Main Findings ICTSA 2024

LA
OPEN DATA INVENTORY

MALAYSIA

MUMIBEL Oic
IN THE WORLD

EXPORTS OF
ICT PRODUCTS

RM449.7 billion
2023: RM430.6 billion

Share of ICT product to total
exports

32.6%

2023: 34.4%

EMPLOYMENT IN
ICT INDUSTRY

1.25 million persons

2023: 1.24 million persons
. IMPORTSOF

ICT PRODUCTS

RM329.9 billion
2023: RM269.9 billion

Share of ICT employment to
total employment

7.6%

2023:7.89
Share of ICT product to total %

imports

25.9%

2023: 23.1%
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ICT Industry contributed 13.9% to the GDP with grew by 5.3% in2024 (2023: 3.7%)

RM Billion Growth (%) Share (%) Share

INDUSTRY
2023 m 2022 2023 m 2023

@l 1cTManufacturing | 9441 964 1035 | 214 24 74 | 383 378 385

99.7 1042 107.7 | 26 45 33 | 405 408 40.1

Share to GDP (%)

® |ICT Manufacturing uICT Services
GVAICT . . . . . . . 13.9 mICT Trade m Content & media
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= Contribution of ICT & E-commerce to GDP MALAVSTA
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Contribution of ICT & E-commerce to GDP: 23.40/0

’_______‘

l' \| ______ E-commerce of
1 1 ICT industries
13.9% ) 9.5% ) ) ! o | :
| 23.4% | T I—
| ; s o > 13.4%
Ve N\
ICT Gross Value Added E-commerce i
(including ICT e-commerce) of other industries ICT & E'com_merce of other 4 ;
industries to GDP [
|
2022 2023 2024 2022 2023 2024 2022 2023 2024 \
P — Growth (%) Share to GDP (%) ........ \\ ........................
N
L%Td;mss Value 246.0| 255.2| 268.7| 12.9| 3.7| 53| 13.7| 14.0 13.9 ; T
E-commerce of other ICT Gross Value Added
. ) 168.8| 174.1| 182.6| 18.8 3.2 4.9 94 9.6 9.4/| (including ICT e-commerce)
industries
Total of ICT Gross 13.9% E
Value Added 414.8| 429.3| 451.3| 15.2| 3.5/ 51| 23.1| 23.5| 234 -commerce
of other industries
and E-commerce 0
9.5%
GDP 1,794.9|1,824.0(1,932.3| 15.9 1.6 5.9
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ACCESS TO ICT EQUIPMENT AND SERVICES BY HOUSEHOLD

COMPUTER t 92.2%
@ 91.6%

USED OF ICT EQUIPMENT AND SERVICES BY INDIVIDUAL

COMPUTER t

80.7%
80.4 %

96'80/"1 INTERNET
96.4% @

1

FIXED-LINE
0
27.9% TELEPHONE

MOBILE
PHONE t 99.5%
99.3%

INTERNET t

27.4% 98.0%
0,
® 9.2%
0 PAY TV
EZ'(;IO/A" CHANNEL MOBILE PHONE t
. (1]
99.5%
TELEVISION' 99.5% 99.4 %
@ 99.4%
B 2024
O 2023

Source : ICT Use and Access by Individuals and Household Survey Report 2024, Department of Statistics Malaysia (DOSM)
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SINGAPORE

Vi il

* Singapore records
consistently high levels of
RSNGASONE DIGIALS digital readiness, with near-

universal home Internet
Ej ! ! access (98.5%) and strong
. 1" individual usage (94.4%)

THAILAND Thjjland shows

ICTSA
@

ASNA EXPERIMENTAL ESTIMATES
ICT SATELLITE ACCOUNT, ABS
(AUSTRALIA)

1. The 2002-2003 release was the first
full official satellite account, preceded
by a “pilot” version for 1998-1999.

2. ICT gross value added was AUD

Benchmarking Malaysia’s Digital Statistics With @ ¥

MALAYSIA
MUMIBEL Oz
IN THE WORLD

ICTEC
@

Statistics Norway

» About 98% of enterprises with at least 10
employees report having broadband
internet access in 2024.

» Survey: ICT Usage in Enterprise
l ' * Annually conducted and Nationwide

Central Statistics Office, Ireland

moderate 34.8 billion, about 4.9% of total GVA ;
. in 2002—2003 * Survey: Information Society Statistics
- adoptlon, . -Enterprises
- particularly in INFORMATION AND « Annually conducted and Nationwide
J) computer COMMUNICATION TECHNOLOGY « For small enterprises 38% had internet
ownership SATELLITE ACCOUNT FOR sales, compared with 51% of medium
. (22.6%) despite Neioralceunts SOUTH AFRICA enterprises and 54% of large enterprises.
~ relatively high -
Internet use !!__-! 1. The first draft ICT satellite account .. . .
(90.9%) e was prepared around 2005. Ministry of Data and Statistics
- 2. Latest ICT satellite account data (KOSTAT)
m?géﬁuﬁgm Indonesia reflects the lowest spans reference years 2006—2011 * Survey name: Monthly Online Shopping
digital penetration among the 3. According to the 2006—2011 resullts: Survey

* three countries, with limited
" computer ownership (18.1%)

ICT’s contribution to GDP (in current
prices) ranged from about 4.0%
(2006) gradually decreasing to

» Coverage: Establishment (Online shopping
malls/e-commerce business)
* Online shopping transaction value marked

and Internet usage (72.8%) 23.7956 trillion won (USD16.1 billion) in
indicating wider gaps in around 3.2% (2011). September 2025, rising 13.3% from

household digital access. September 2024.
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ICT DEVELOPMENT INDEX (IDI) 2023 WORLD DIGITAL COMPETITIVENESS RANKING

ﬁs 2025
Global Ranking : 15th out of 169 countries IM) Global Ranking : 23th out of 69 countries
ASEAN Ranking : 3rd \‘( ASEAN Ranking : 2nd
) _ = » Malaysia moved up 11 spots to 23rd from 34th in 2024
» Score : Malaysia achieved a score of 94.5 percent out of a « Rating Factors : This improvement was attributed to its economic
total of 100 points, surpassing the global average score of performance, government efficiency, and business efficiency.

72.8 points.

» Assessment Factors : Nearly universal 4G/LTE network
coverage, high mobile broadband subscription rates, and
lower prices for both fixed and mobile broadband services.

*» The assessment was based on four main pillars: economic
performance, government efficiency, business efficiency, and
infrastructure, which collectively evaluate a country’s competitiveness
and capacity to support sustainable growth.

GLOBAL INNOVATION INDEX (Gll) 2025 E-GOVERNMENT DEVELOPMENT INDEX

(EGDI) 2024

Global Ranking : 34rd out of 139 countries fo 3 \Q\) Global Ranking : 57th out of 193 countries
» Malaysia achieved the 33rd rank (out of 133) in the 2024 \\/( ‘\/) * Score : 0.8111, placing Malaysia in the Very High EGDI
Gll saw a slight dip to 34th (out of 139 economies). Q ! category, indicating a strong level of digital government
+ Assessment Factors : Innovation inputs, outputs, economic £OTUAL PRORERTY —T\ development.
and social impacts, and the enabling institutional and United Nations °® Assessment Factors : Online Service Index (OSI),
regulatory environment. Telecommunication Infrastructure Index (TIlI), and Human
Capital Index (HCI).

Sources :

1. Official Portal of the Ministry of Communications 3. https://www.bharian.com.my/bisnes/lain-lain/2024/06/1260225/malaysia-di-kedudukan-ke-34-ranking-daya-saing-global-imd @
2. Official Portal of the Ministry of Science, Technology and Innovation 4k E-Government Survey 2024




@ 52505

ICT GDP Contribution for Selected Country ATAVEIR
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TURKEY
p l. m 2024 25%  $33.80B KAZAKHSTAN
f 2024 4.6% $17.46B 2028 24 SRS 2024  22% $6.42B
1 hg 2023 4.6% $16.51B
- s e—
Ay

DENMARK

2023 2.2% $5.68B

SOUTH KOREA

o - ‘\‘ 2024  4.0% $74.97B
L i }i% 2023 42%  $77.27B
t*:*:*:*:*: [ 20 s;', ’eyh W

N

~ o o (\
UNITED STATES
2024 5.4% $1,569.50B
2023 5.3% $1,477.90B v BRUNEI
pe 2024 1.8% $0.28B

2023 1.8% $0.27B

MALAYSIA SINGAPORE

INDIA
2024 1.8% $57.40B

O

|N DON ESIA
. 2024 5.6% $25.30B 2024 5.6% $30.90B | «.
2023 1.8% $527QB 2024 4.3% $60.51 B ° \.@\“f .
2023 5.8% $24.47B 2023 5.7% $25.47B g
2023 4.2% $57.98B

*The data refers to the GDP at current prices for the Information & Communication sub-sector from respective NSQ I @
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Rapidly Evolving

&
Business Models ® = I{'_}I

Digital platforms constantly

innovate, making classification and

measurement difficult.

Cross-Border

Digital Transactions ¢

Capturing international digital
trade flows remains a significant

statistical challenge.

Informal &
Social Commerce

Unregistered sellers and social media trade are difficult to

capture in surveys.

Y

Data Integration

@ DN

2 Challenges in Measuring E-Commerce MALAYSTA

SIUMIBER: Olnie
IN THE WORLD

. o 2 &
Platform-Mediated 0
Activities T

/il

Gig economy and marketplace
transactions blur traditional
business boundaries.

sl

Merging administrative data with survey data requires
robust methodologies.
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0 ﬂonduct the Economic Census 2026 \

To capture the latest structure of Malaysia’s business
landscape, with emphasis on digitalisation, platform
usage, and technology adoption

Additional questions related to digital economy
i.e. incidents of cybersecurity, Al, loT, digital
intermediate platforms

e Ghance measurement of the sharing economy \

Strengthening the measurement of the sharing economy
by focusing on fast-growing digital platforms in
transport, accommodation, professional services, and
gig work

Manual is currently being prepared

DIN
il
OPEN DATA INVENTORY
MALAYSIA
MUMIBEL Oz
IN THE WORLD

/Strengthen digital economy statistics \

Strengthen the measurement of Malaysia’s digital
economy through enhanced surveys, satellite accounts,
and integration of administrative data

4 Conduct studies on measuring Malaysia’s digital
economy

ministries

(Digital Trade \

Further enhance the framework of digital trade to
Malaysia's economy (i.e. unregistered activities)

\ Collaborate with relevant government agencies and

.+ Collaborate with relevant government agencies and
ministries

Develop definition and scope of activities in

.
\ the context of Malaysia /

Y



“STATISTICS BLOOM IN HARMONY"”

Chorus

Everybody undivided

Data’s where our hearts reside in
There will always be a bind

Doesn’t matter far or near
Strength in numbers
we don't live in fear

Birds of feather flock together
Statistics our form of adour
We, will always live it up

Just like fire that ignites
That’s how brightly lit our dreams are
We'll reach higher than the stars

Prechorus Sending love to one another

So let us live in solidarity Leaving no one in a slumber

And in the world arena we'll succeed We will stand with unity

It is statistics that will come to be

The reason we will bloom in harmony Mustering our courage while
Embracing our disparities

VIDEO “STATISTICS We'll achieve our victory

BLOOM IN HARMONY”

https://bit.ly/STATISTICS

BLOOMINHARMONY One dream with unity

One love with harmony

THANK YOU

Cl

BANCI EKONOMI 2026
DATA NADI EKONOMI RAKYAT
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