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Is statistical dissemination enough?

What does it 
mean?

What does it 
mean?

What do you 
already know 
about how it is 

done?

What do you 
already know 
about how it is 

done?

How to do it 
better?

How to do it 
better?

Is it the same, 
different or 
related to 

communicating 
statistics?

Is it the same, 
different or 
related to 

communicating 
statistics?

Disseminating Statistics
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Communicating Statistics

What does it 
mean?

What does it 
mean?

Why is it 
important?
Why is it 

important?

What do you 
already know 
about how to 

do it?

What do you 
already know 
about how to 

do it?

How to do it 
better?

How to do it 
better?

Dissemination        Communication

We need BOTH.
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What is Dissemination?

 Releasing statistical products

 Publishing

disseminate
–verb (used with object), ‐nat∙ed, ‐nat∙ing.

to scatter or spread widely, as though sowing seed; 
promulgate extensively; broadcast; disperse.

Dictionary.com

From data to information

From seeds to plants
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Costs too much

Hard to access

Difficult to understand

Bad seeds

What is Communicating Statistics?

 Make known, impart, transmit

 Helping to turn statistics into knowledge

 Understanding user needs

 Seeking feedback

 Two‐way exchange

Data 
users

Data 
producers
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CommunicationDissemination

 Dissemination is not enough!

Make Communication a Standard Step

Click for more about GSBPM 
(if participants are not familiar)
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Communication builds demand.

Low 
demand 

for 
statistics

Weak 
statistical 
system

Policy not 
evidence 
based

Poor policy 
decisions

Poor 
develop‐
ment

outcomes

Vicious cycle countries

High 
demand 

for 
statistics

Good 
quality 
statistics

Evidence 
used in 
policy‐
making

Better 
policy 
design

Better 
develop‐
ment

outcomes

Virtuous cycle countries

 

Source: PARIS21 Advocacy Toolkit
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Identify Your Target Audiences

Make the shoes fit.
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A Simple ‘Audience Model’

Public

Professional

Technical

Size of audience

Amount and complexity of data
Sources: www.stats.govt.nz/Census/about‐2006‐census/methodology‐papers/developing‐the‐2006‐census‐product‐and‐service‐mix.aspx
www.unece.org/stats/documents/ece/ces/ge.22/2010/zip.52.e.pdf

Methods

Dissemination

 Websites

 Print publications

 Brochures

 Analytical reports

 Databases

 Posters

 Library / bookshops

 Call centres

Communication

 Press releases

 Briefings

 Data user meetings

 Training workshops

 Videos

 Presentations

 Infographics

 Exhibits
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 Same principles apply

 Know your audience

 Keep it clear and simple

 Meet their needs

 Seek feedback

Technology aside…

Share your practices.
(Country Presentations)
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Generic Statistical Business Process 
Model (GSBPM)


