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Identifying target audiences

What 
change is 
needed?

Factors 
influencing 
that change

Who can 
influence 
change?

Key 
messages

Deliver 
message

How do you advocate for change?

Source: PARIS21 Advocacy Toolkit



Discussion:

• What changes are needed to 
achieve this goal? 
Identify 2-3 priorities

• What factors influence the 
change?

• Who needs to be involved in 
making those changes?

1. Minimum set of 
core data

2. Integrate agriculture 
into NSS

3. Sustainable 
agriculture statistics

Summary of target audiences identified 
during group discussions 
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